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 [Organization] Launches “Click It or Ticket” 

to Buckle Down on Teens Not Buckled Up.

According to the National Highway Traffic Safety Administration (NHTSA), 31,415 passenger vehicle occupants died in traffic crashes during 2005 – and more than half of those killed were NOT wearing their seat belts at the time of the crash. 
Even more alarming, motor vehicle crashes are now the leading cause of death for 15-to-20-year-olds in America. In fact, of the total fatalities in 2005, more than 5,000 were passenger vehicle occupants between the ages of 15 and 20 – and 62 percent of those killed were NOT wearing their seat belts at the time of the fatal crash.  

That’s why [Organization Name] announced today we are joining with state and local law enforcement and highway safety officials during mid-May through Memorial Day for an aggressive national “Click It or Ticket” mobilization to crack down on low seat belt use and to reduce highway fatalities, especially among teens. 

Too many teens take the attitude that “it will never happen to me,” but fatal crashes can and do happen every day. Starting mid-May, there will be increased enforcement across the nation to ensure that all passengers, especially young teens, are always buckled up – day and night.
NHTSA reports that 7,460 drivers ages 15 to 20 were involved in fatal crashes in 2005. In those fatal crashes, 3,467 of the young drivers were killed, 2,171 passengers in the vehicles with the young drivers were killed, and 2,555 others were killed. 

Regular seat belt use is the single most effective way to protect people and reduce fatalities in motor vehicle crashes. In 2005, 77 percent of passenger vehicle occupants in a serious crash who were buckled up, survived the crash. When worn correctly, seat belts have proven to reduce the risk of fatal injury to front-seat passenger car occupants by 45 percent – and by    60 percent – in pickup trucks, SUVs and mini-vans. 

[Special seat belt checkpoints] Stepped-up law enforcement activities will be conducted during the national “Click It or Ticket” enforcement mobilization, which runs May 21-June 3.  The mobilization is being supported by $10 million in paid national advertising and additional advertising in each participating state to help encourage all Americans, and especially young drivers, to always buckle up – day and night. 
Seat belts clearly save lives. But unfortunately, too many teens and young adults still need a tough reminder. That’s why law enforcement will be working overtime to buckle down on all young drivers who are not buckling up. So unless you want to risk a ticket, or worse – your life, please remember to buckle up day and night – “Click It or Ticket.”
For more information, please visit www.nhtsa.gov/link/ciot.htm. 
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