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COMBINED MESSAGING DEMONSTRATION PROJECT
TALKING POINTS FOR ENFORCEMENT
WHAT IS COMBINED MESSAGING AND ENFORCEMENT?

· The Combined Messaging project is a demonstration program from the National Highway Traffic Safety Administration (NHTSA) to test the effectiveness of a program focused on enforcement of traffic safety laws, coupled with paid and earned media. 
·  The campaign is called More Cops. More Stops. 
WHY COMBINED MESSAGING AND ENFORCEMENT?

· NHTSA has heard from the enforcement community that focusing on a single issue (seat belts, drunk driving, etc.) at certain times of the year is difficult, especially given the changing demands on the enforcement community. 
· “Click It or Ticket” (CIOT) has been a successful enforcement mobilization for ten years. 
· NHTSA is testing a program that uses the premise of the successful “Selective Traffic Enforcement Programs (STEPs), but rather than focusing on a single issue, it includes all traffic safety laws. 
· This program combines intensive enforcement of traffic safety laws with extensive communication, education, and outreach informing the public about the enforcement activity. 
WHERE IS THIS DEMONSTRATION PROGRAM BEING TESTED?

· This program is being tested in Tennessee and Oklahoma. 
· In Tennessee, the program is running the western two-thirds of the state. Knoxville, is serving as the control market. 
WHEN IS THIS DEMONSTRATION BEING CONDUCTED?

· The first wave of this program ran in November 2011. The second wave is happening from April 10-22, 2012. Enforcement occurs over two weekends: April 12-15 and April 19-22. 
· The third wave will happen in late July 2012. 


WHAT IS THE LAW ENFORCEMENT ROLE?

· Success of this demonstration will be measured by increased seat belt use, a reduction in the number of alcohol-related crash fatalities, and a reduction in the number and severity of overall crashes injuries.  The goal is to save more lives on Tennessee roadways through increased compliance with the law.  
· More immediately, the measurement of success will be the public’s perception that failure to obey the law WILL result in enforcement action. 
· [bookmark: _GoBack]The More Cops. More Stops. media campaign sets the stage but the public must actually see more cops making more stops for them to believe that intensive enforcement of traffic laws is occurring.
· Participating officers should:
· Commit to work during the targeted program dates and times
· Aggressively enforce all traffic laws with primary attention to impaired drivers, seat belt use, and speed violations
· Focus enforcement activities at high-crash, high-traffic volume areas and locations
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