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2011 National Click It or Ticket Mobilization 

Letter to School Resource Officers

[DATE]

[NAME]

[TITLE]

[SCHOOL]

[ADDRESS1]

[ADDRESS2]

Dear [personalized: name of NASRO member]:

Did you know that teenagers are among those least likely to buckle up and most likely to die in motor vehicle crashes? In fact, motor vehicle crashes are the #1 killer of teens today. 
Additional 2009 teen fatality numbers from the National Highway Traffic Safety Administration show that more than 1 driver in 9 (11.4%) involved in a fatal crash nationwide was 15 to 20 years old. Moreover, an alarming 61 percent of all 15- to 20-year-old passenger vehicle occupants killed in fatal crashes in 2009 were NOT wearing their seat belts at the time of the crashes. 

During the May 23–June 5, 2011 Click It or Ticket enforcement mobilization, law enforcement officers nationwide will aggressively enforce seat belt laws by conducting seat belt checkpoints and zero-tolerance seat belt enforcement activities. Their goal is not to write tickets but to get everyone buckled up — especially teen drivers and their passengers — and to save lives. 

As a school resource officer, you have supported the objectives of Click It or Ticket for several years. In 2011, we are again asking you to work with high school principals and other educators to promote Click It or Ticket and the life-saving benefits of seat belts to high school students. 

Visit Click It or Ticket headquarters now at www.TrafficSafetyMarketing.gov to access a wide range of campaign-ready resources designed specifically for teens that include: 
· Message to Parents — Get parents involved in Click It or Ticket safety goals: post this message on your school’s Web site, publish it in your school or PTA newsletter, or send it home with students in flyer format. 

· Message to Students — Reach students directly: post this message on your school Web site, publish it in your school newsletter, or read it to students along with other daily public address announcements.. 

· Youth Campaign Posters — Display youth-focused Click It or Ticket posters in your school’s hallways, gym, cafeteria and other highly trafficked areas.  

· Click It or Ticket PSAs — Play campaign Public Service Announcements over your [PA system or school radio station]. 

· High School Announcements — Recruit student leaders or your drama department to read teen-focused Click It or Ticket announcements to their fellow students over your [PA system or school radio station]. Alternatively, post them on your school Web site or publish them in your school newsletter.  

· Seat Belt Survey Data Collection Form — Use this form to record the results of a seat belt usage survey at your school. Working together, parents, teachers and students can learn how many people buckle up at their school — and work to increase belt usage.
· 2011 Parent Teen Seat Belt Safety Contract — Print out copies of this sample safety agreement and make it available for use by parents and teens.  
I urge you to join this year’s national Click It or Ticket effort by encouraging everyone in your school community to buckle up every trip, every time — day and night. Together we can help prevent the unnecessary and tragic loss of teenage life to motor vehicle crashes. Thank you for participating in this important national safety initiative.

Sincerely,

[NASRO Officer]


