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FOR IMMEDIATE RELEASE: Date

CONTACT: Name, Phone Number, E-mail address

Note: Before filling in the names of the organization and organization spokesperson, you MUST contact them to obtain their permission to use their names in this press release, and you must get their approval for the language used in their quotes, and any changes or additions they may require. Only after this is done may you send out the press release.
Thanksgiving Click It or Ticket Campaign a Success in
[State/Local Area]

[City, State] – Thanksgiving is the busiest travel time of the year, and this year [State/Local Area] roads were no exception. To make the roads safer and to save lives over the holiday weekend (6 p.m. on Wednesday, November 26, to 5:59 a.m. on Monday, December 1), [State/Local Law Enforcement Organization] participated in the national Click It or Ticket campaign. The high-visibility seat belt enforcement campaign called on law enforcement agencies all over the country to partner with the National Highway Traffic Safety Administration (NHTSA) to increase awareness about seat belt safety and aggressively crack down on seat belt violations.
In [State/jurisdiction] the law requires [insert seat belt law specifics], and violations are punishable by [insert penalties]. Over the Thanksgiving holiday weekend, [Local Law Enforcement Organization] stepped up their patrols and promised to show zero tolerance for seat belt offenses. This no-excuses, no-warnings approach resulted in [XX] seat belt tickets being issued. “We gave everyone fair warning. We told all local motorists we’d be cracking down, but some people still don’t understand why seat belts are SO important,” said [Local Law Enforcement Official].    
In 2012, of the 21,667 passenger vehicle occupants killed in crashes, more than half (52%) were not wearing seat belts. And during Thanksgiving weekend that year (6 p.m. on Wednesday, November 21, to 5:59 a.m. on Monday, November 26), a staggering 60 percent of the occupants killed in crashes were unrestrained, 69 percent if you just look at nighttime numbers. 

Unfortunately, people don’t think they could ever become one of these statistics. Unbuckled motorists have many invalid excuses as to why they don’t buckle up. But the facts speak for themselves: NHTSA estimates that 12,174 lives were saved by seat belts in 2012. If everyone had worn their seat belts that year, an additional 3,031 lives could have been saved. 
“The Click It or Ticket campaign is about saving lives, period,” said [Law Enforcement Official]. “We hear skeptics and violators say we’re out to write tickets, but that’s just not true. Our goal is to change the way people think, so they’ll never be on the road without a seat belt. ‘Cause no one ever plans to be in a crash.” 
But crashes do happen, and NHTSA research tells us that seat belts, when used properly, reduce the risk of fatal injury to front-seat passenger car occupants by 45 percent and light-truck occupants by 60 percent. There are certain things, like being ejected from a vehicle, that only your seat belt can help you avoid in a crash. In fatal crashes in 2012, 79 percent of passenger vehicle occupants who were totally ejected from vehicles were killed. In contrast, only 1 percent of the occupants reported to have been using restraints were totally ejected.

[Local Law Enforcement Official] commends the men and women on [his/her] force who contributed to the success of the Thanksgiving Click It or Ticket campaign. [He/she] wants to remind all motorists that buckling up is the single most effective thing they can do to stay safe on the road, every day of the year. “Now that the crackdown is over,” [he/she] concluded, “we hope people will continue to buckle up because it’s the right thing to do.”
For more information about seat belt safety, please visit www.trafficsafetymarketing.gov.
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